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Abstract

Two important elements in the sports marketing mix are promotion and distribution.t The
failure of these elements causes irreparable damages to the sports industry. Therefore, the
purpose of this study is to investigate the coronavirus damages to the marketing mix with
an emphasis on distribution and promotion. In this study, the published articles and library
sources available on the coronavirus and its effects were searched.. According to the
descriptive orientation of this study, the necessary data were collected and analyzed from
library sources and documents available in full online, and based on the "systematic
review" method. The 41 related articles indexed in the databases of Google Scholar,
Science Direct, Research Gate, Taylor & Francis, and Iran Doc, were used. The results
showed the irreparable damages caused by the coronavirus crisis on the mix of distribution
and promotion in sport. The inefficiency of the communication network for the
distribution of sports goods due to the closure of stores on the one hand, and the closure
of sports venues as a place for providing sports services, on the other hand, has caused
disruption and financial losses in the distribution element (place). In addition, in the
promotion section, the postponement of sports leagues and the absence of fans in the
stadiums have led to a lot of financial losses in the field of advertising and media.
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Extended Abstract

Background and Purpose

Healthy sports and recreation, as one of the most important industries in developed
countries, is an effective factor in the growth and development of the national
economy. This industry is expanding quickly around the world, benefiting billions
of people (Mohammadkazemi, Rasekh & Navid, 2016). Now that the countries of
the world have been involved with the Coronavirus, many challenges have arisen
in various fields: political, economic, health, sports, and so on. Infectious diseases
and guarantine cause extensive destruction in the lives of people in society due to
limited employment. All of these restrictions have had a significant impact on
various aspects of sports (Ghasemi, Keshtegar & Mohammadzadeh, 2020). From
March 2020 onwards, the global sporting events faced with such conditions, and
it was equally catastrophic for a wider range of festivals, urban recreational
communities, tourism, and recreation places (Webb, 2020). Overall, all three main
sources of revenue, namely distribution, commercials, and match day revenue
were severely affected (Begovi¢, 2020). The financial losses of sponsors and
organizers of the canceled games were billion dollars. Under such circumstances,
all elements of the marketing mix (product, price, promotion, distribution) were
affected by the crisis that has occurred. Two important elements in the sports
marketing mix are promotion and distribution, the failure of which causes
irreparable damage to the sports industry. Hence, the purpose of this study is to
investigate the corona damage to the marketing mix with an emphasis on
distribution and promotion, as well as to provide a summary of the results of
previous studies.

Materials and Methods

In this study, a narrative review was conducted to search for the documents and
articles related to the Coronavirus and its effects. According to the descriptive
orientation of this research, the necessary data were collected and analyzed from
library sources and available documents online, based on the "narrative review"
method. A total of 41 related articles had been indexed in the databases of Google
Scholar, Science Direct, Research Gate, Sid, and Irandoc. This study searched for
all related articles in national and international journals in fields of management,
marketing and health published between the years 2015 add 2020 using the
keywords of Coronavirus or covid-19, marketing mix, distribution and promotion,
Given that the reports and documents of the consequences, actions, and plans of
countries against the Corona pandemic have not been officially presented, the
description of their scientific plans and outputs was not available. Therefore, , the
reports of international organizations, including the World Health Organization
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and the initial reports of various national organizations and ministries were
studied.

Findings

The results showed that the damage caused by the Corona crisis to the mix of
distribution and promotion in sport has led to irreparable damages. The
inefficiency of the communication network for the distribution of sports goods
due to the closure of stores on the one hand, and the closure of sports venues as a
place for providing sports services, on the other hand, has resulted in disruption
and financial losses in the distribution element (location). Covid-19 has had a huge
impact on consumers and brands. Staying at home has led to drastic changes in
demand for certain products, unclear distribution channels, and supply chain
problems for some companies, which disrupt normal behaviors and habits. It has
forced customers to buy in new ways and has created many problems for owners
of distribution and sales outlets (Knowles, Ettenson, Lynch & Dollens, 2020). The
corona crisis has also caused irreparable damages to sports venues. Large
companies in the world have also suffered significant losses in the stores and
places of distribution of the sports goods; the concepts like the mutual agreement
and understanding of communication valuehave changed for many buyers and
suppliers during the Covid-19 events (Hongwei & Loyd, 2020). One of the
damages in the field of distribution and location is related to the tourism industry.
The framework of the global tourism system has changed from many tourists to
no tourists (Gossling, Scott & Hall, 2020). Moreover, in the promotion part, the
closure of sports leagues and the absence of spectators in stadiums have caused a
lot of financial losses in the field of advertising and media. The absence of fans at
the venue means a great deal of difficulty for the sports media. In this situation,
there is an opportunity for media broadcasting partners to enrich their technical
experience in the world of sports with Covid-19, to make live broadcasting much
more creative than it is now (Majumdar & Souvik, 2020). Furthermore, most of
the sponsoring companies in this situation because of the lack of events and the
absence of spectators have reduced their support amounts, which will lead to
major losses to clubs and teams. The sudden economic shutdown and the sharp
decline in advertising have also had a major impact on traditional media. Print
broadcasting is heavily dependent on ads and subscriptions. However, since the
beginning of the crisis, the newspaper industry has been struggling with its sources
of income (Ansari & Ganjoo, 2020).
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Conclusion

Some experts believe that the time has come for a leap in the marketing industry,
especially marketing through social media, with the outbreak of Covid-19. People
see social media as their only way to communicate with the outside world , and
often see safe shopping online The Covid 19 crisis deepened the importance of
technology to society and expanded it into the creative industries. With the
population being quarantined at home, all creative careers are forced to re-
introduce themselves. This includes onlinework and telecommunications,
delivery or courier delivery, offering virtual goods, focusing on sharing services
instead of selling once, being able to work with others, people or machines, etc. It
means economic realization as a result of a major health crisis such as Covid- 19
(Guilherme, 2020).

Keywords: Coveid-19 (Coronavirus), Marketing Mix, Distribution (Place),
Promotion, Sports Industry
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