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Abstract

The concept of brand personality has become one of the most popular issues related to
professional sports. The purpose of this study is to develop and maintain a scale and
present a model for the brand of international sporting events. The statistical sample was
527 volunteers who participated in the study. The data collection tool consisted of a 25-
item questionnaire based on the Acker Brand Personality Questionnaire (1997) in 5
dimensions (sincerity, competence, ruggedness, excitement & sophistication), which was
evaluated using the five-point Likert scale scoring method. In order to determine the
factual and content validity, the points of seven sports marketing experts were used. To
determine the validity of the tool structure, a confirmatory factor analysis method was
used using Amos software which the validity of the questionnaire was confirmed. The
results showed that the model indices have good fit and the coefficients of reliability of
Cronbach's alpha and the five-dimensional character of the combination are acceptable.
Hence, future researchers can use this tool to determine promotional strategies which
involve sporting events and brand development.
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Extended Abstract

Background and Purpose

Branding is a very practical strategy to differentiate in different industries. In
sports, branding has always been the focus of sports marketers, because it is an
important factor in sports consumption and it has started discussions such as brand
architecture, brand personality, etc. In the meantime, marketers consider the brand
name to be the closest thing to the decision-making process. Brand personality is
a set of human characteristics related to the brand (1). The concept of brand
personality has become one of the most popular issues related to professional
sports. Many times, we have heard from the audience who said: "the soccer world
cup is an exciting event" or "wrestling matches are violent" and in this way, they
attribute human characteristics to a sports match or event (2). The purpose of this
study is to develop and maintain a scale and present a model for the brand of
international sporting events.

Materials and Methods

The researchers tried to investigate the psychometric characteristics of brand
personality tools of international events through confirmatory factor analysis and
structural equations. The statistical population of the study included all the
participants of the 2017 Freestyle Wrestling World Cup, which was hosted by
Kermanshah Province at the Imam Khomeini Sports Stadium in February 2015,
and according to the announced statistics, there were more than 10,000 spectators.
The choice of the audience is because, according to Aker, the best people who can
determine the personality of the brand are the consumers (3). Therefore, 550
people voluntarily participated in the study as a sample (According to the
assumption of missing data, outlier data, and the use of maximum likelihood
method, the minimum number of samples in structural analysis is equal to 220
people (4)). The participation of women in these competitions was forbidden, so
all the participants were male. In order to collect the358equireed data, the
researcher's questionnaire was prepared based on the theoretical foundations and
studies conducted in this field as well as according to the cultural and social
contexts of the society and the subject of the study. A 30-question questionnaire
was designed based on Aker’s brand personality questionnaire (1997) (3) which
was based on five dimensions (sincerity, excitement, competence, expertise, and
tenacity or strength). The answers to the questions were placed on a 5-point Likert
scale (5= very much to 1=very low). In order to construct the validity scale, the
approval of 7 sports marketing specialists who had articles on the sports brand
was obtained, and the ambiguities and problems were removed, thus achieving
the face validity of the questionnaires. Finally, 527 questionnaires were analyzed.
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In order to analyze the data, SPSS and Amos software’s, Version 18 were used.
The level of significance in this study was considered to be equal to 0.05.

Findings

According to the study’s findings, more people (about 50.5%) were between 21
and 25 years old. About 62.8% of people had a bachelor's degree and about 41%
of people were from the western regions of the country. Instrumentation of brand
personality of international events had five dimensions. Cronbach's alpha
coefficient was equal to 0.917 to determine the internal consistency of the entire
research instrument, and the combined reliability coefficient of the entire
instrument was equal to 0.835. Despite this, Cronbach's alpha coefficient and
composite reliability coefficient were calculated separately for each factor;
Cronbach's alpha value of each factor was from 0.776 to 0.912 and the combined
reliability value of the factors was between 0.712 and 0.849. These coefficients
indicate acceptable values for the reliability of the entire scale as well as its
constituent factors. The subscales of each dimension were identified as follows:
1. Sincerity (honest, good-natured, friendly, pleasant, and honest); 2. Competence
(reliable, safe, hardworking, successful, and competent); 3. Tenacity or strength
(trusty, genteel, stubborn, logical, and masculine); 4. Excitement (unpredictable,
bold, exciting, independent, and dynamic and alive); and 5. Expertise or
perfection (chivalrous, lovely, creative, compassionate, and full of experience).
There was the highest relationship (r=0.647) between the component of
excitement and competence and the lowest relationship (r=0.227) between the
component of sincerity and strength. Tabachnick and Fidell (1996) reported the
lowest factor loading for a variable or item equal to 0.32 (5). The factor analysis
of the results of the questionnaire components showed that all the questions could
be categorized into 5 components of brand personality of international events due
to having a factor load of more than 0.32. The results of model fitting using
structural equations showed that the model is one of the fit indices of the model.
Therefore, based on the output of the structural equation model that was obtained
using the Amos software, the study’s findings revealed the appropriate fit of the
model, and the output of the fit indices for the research model was within the
standard range.

According to the output of the structural equation model, the factor of perfection
(expertise) had the greatest effect on the brand personality of the international
event (=0.92) and sincerity had the least effect (3=0.54). You can see the final
model in Figure 1 below.
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Figure 1. Structural Equation Model of Sports Event Brand Personality

Conclusion

The results disclosed that the model indices have good fit and a standard
instrument was created. Therefore, considering the number of audiences and
countless spectators of this sport, this issue can be a suitable platform for the
wrestling federation and organizations that are preparing to introduce wrestling
matches and differentiate it from other sports events and attract more audience in
this field. In addition, by presenting the brand personality of international sports
events, it is often unique and cannot be preempted, meaning that although other
events may have similar characteristics to this event at the same time, they can’t
usually able to want to copy the brand’s personality, and if they try to do so, their
work may ultimately lead to free advertising for the current event’s brand. Hence,
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future researchers can use the tool to determine promotional strategies which
involve sporting events and brand development.
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2. Structural Equation Modeling (SEM)
3. Maximal Like Lihood = ML
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Table 2- The Results of the KMO Index for the Brand Personality Questionnaire of
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Table 3- Mean, Standard Deviation and Reliability Coefficients of Brand
Personality Components of International Sports Events
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Figure 2- Research Measurement Model for International Events Brand
Personality Questionnaire
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Table 5- The Output of Fit Indices for the Research Model
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Figure 3- Structural Equations Model of Sports Event Brand Personality
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GFl CFlI IFI NFI RMSEA X2/df =
Index
>0.90 >0.90 >0.90 >0.90 <0.08 <5 ot BB e

Acceptable Value

p3d Ao 5 b3l Jow
0.92 0.91 0.92 0.91 0.07 3.21 Second Order
Structural Model

Hodlim (20559 oSl g Wi Comasds Slal (g )lolo g (ol Hb polio -V Jguer
Table 7- Factor Loading Values and Significance of Brand Personality Dimensions
of International Sports Events
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