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Abstract

Advertisement as an instrument can play a very important role in the marketing strategies and policies
of sports organizations such as customer relationships, modification and change of customers’
mentality towards the brand. The aim of this qualitative study was to provide a paradigmatic pattern
of advertising factors affecting behavioral intentions of football fans using the grounded theory. The
use of the foundation grounded theory was focused on the Strauss and Corbin approach. Based on the
grounded theory approach, the data were analyzed after encoding. The results showed that the emotional
advertising, stimulated advertisement, content of advertisement, advertising costs and advertising
effectiveness as causal conditions, governing principles, informative advertising and source of
advertising as intermediary conditions, principles governing on advertising, informative advertising
and source of advertising as the dominant platform, electronic and environmental advertising as
intervening conditions, advertising personality, mouth-to-mouth advertising, advertising style,
entertainment, attraction, accreditation, creative advertisement as behavioral strategies and intents
of fans, development of the club, strengthening of the club’s brand and creation of the competitive
environment as outcomes played an important role. The proposed model via representation of all
complexities has a holistic orientation in explaining the central phenomenon and develops the
behavioral intentions of the fans through their loyalty, re-attendance and positive recommendation

advertising in familiar groups and friends.
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Purpose/Production

Advertisement as an instrument can play a very important role in the marketing
strategies and policies of sports organizations such as customer relationships,
modification and change of customers’ mentality towards the brand. Advertising is
one of the most widely used areas of marketing. Advertising is so important that the
word marketing is synonymous with it. Advertising is a social approach that stems
from asocial need and includes a social purpose. Itis essential for sports club managers
and planners to use a range of promotional and programming programs designed to
maintain serious football fans and strengthen the loyalty and behavioral intentions of
fans who are less emotionally attached to the team. Moreover, in the sports marketing
environment of the country, there is no need to create a comprehensive and systematic
perspective, explaining such features that affect the decisions of the fans and indicating
the advertising factors affecting the behavioral intentions of the fans with all the
complexities. Therefore, the research group sought to achieve a paradigm model of
advertising factors affecting the behavioral intentions of football fans. Advertising
as a tool can play a very important role in the marketing policies and strategies of
sports organizations such as customer relations, improving and changing the mindset
of customers towards the brand. The purpose of this study was to provide a paradigm

model of advertising factors affecting behavioral intentions of football fans.

Methodology

This study was qualitative. Among the types of qualitative research strategies,
foundation data theory was selected based on the approach of Strauss and Corbin.
The statistical population of the present study included faculty members in the field
of sports management, business management, all club managers and people with
experience in the field of sports marketing. In the current study, the theoretical
sampling method and snowball method have been used. In this method, samples were
selected by the researcher based on specific criteria and initial findings. In the present

study, notes were taken and a copy of the interviews was taken after each interview.
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Next, margins were created on these written texts. After that, the initial code was
assigned centrally and centrally. Then, the next interview was done. In presenting
this model, considering the achievement of saturation and theoretical analysis
simultaneously with data collection and the fact that the collective corrective opinions
of experts and academics were used in the open and pivotal coding stages, it could be
said that the method validity was obtained, other researchers evaluated the concrete
observations obtained from the research, and if the positive evaluation and its results
were consistent with the results of the research, it was thought that this research had
the accuracy of Scott coefficient as one of the ways to determine the reliability (It was
used in qualitative research). Fifteen percent of the research codings were recoded
by another researcher. The Scott coefficient, indicating the degree of programming
agreement between the two researchers was 0.81 for the research categories, which

was an acceptable result.

Results

According to the foundation data theory method, the data were analyzed after coding.
Principles governing advertising, informative advertising and source of advertising
as the governing platform, electronic and environmental advertising as intervening
conditions, advertising personality, word of mouth, advertising style, entertainment,
attractions, credibility, creative advertising as the behavioral strategies and goals,
the economic development of the club, strengthening the brand of the club and
creating a competitive environment were involved as consequences. The proposed
model, representing all the existing complexities has a comprehensive orientation
in explaining the main phenomenon and provides the development of behavioral
intentions of the fans through loyalty, reappearance and positive advice in the group
of acquaintances and friends. Examining the sources of income of football leagues
indicates the prominent role of fans in the rate of economic development. Economic
planners and football marketers should be familiar with the behavior, needs and views

of the fans as one of the most important economic supports of the sport, adjust their
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advertising programs according to the attitude of the fans and increase the level of
mental engagement of fans with the club brand through effective advertising planning
and appropriate content. In addition, sports club managers and advertisers are advised
to adjust their marketing and advertising strategies based on fan behavior indicators,
not on who the fans are or where they live, rather on exactly what they do. The content
of the club’s brand advertisements should be presented in a way that goes beyond the
standards of television advertisements in order to surprise the viewers, create a sense

of cheerfulness and attract their attention to the brand.
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